PRODUCT LISTING WHITESPACE BRIEF

Where The
Opening Is In Beef
Tallow Skincare

Beef tallow skincare is a real, fast-rising category — thousands of
people search for it every month, and buyers are being actively sold
to. The big shelves are filling up fast, but there is still one clear way
in: Walmart, where the demand is there and most of the sellers are
still small and unproven. The door is open — but it is starting to

close.

PRODUCT MARKETPLACES

Beef tallow balm / tallow skincare Amazon - Walmart - eBay - Etsy
WINDOW FOR

Snapshot - Jul 2026 A new or expanding seller in this category

THE BOTTOM LINE

This is a real, fast-growing category, and Walmart is your
one clear way in. The demand is there, and most sellers on
that shelf are still small and unproven. Take that opening
now — because the bigger shelves are already filling up.

Beef tallow skincare is not a fad you have missed — about 15,000 people a month search for it in the US,
and advertisers are already paying to reach those shoppers. That tells you the buyers are real and being
fought over. The best way in is Walmart: the demand is there, but 12 of the 18 sellers we found have 50 or
fewer reviews, and 2 have none at all. That means most sellers on the shelf haven't earned trust yet — a
well-run new seller can pass them quickly. But be honest with yourself about the rest: Amazon and Etsy
are already owned by big, trusted sellers with thousands of reviews, so don't lead there. eBay is full of




small handmade sellers but shows no reviews, so you can’t judge it. Net: there is a door, and it is on
Walmart — but it is closing, so move fast.

a The demand is real and rising fast. About 15,000 US searches a month across the main phrases,
and advertisers are paying to reach these shoppers — a strong sign this is a growing category with
buyers worth winning.

e Walmart is the one clear opening. Of the 18 sellers we found, 12 have 50 or fewer reviews and
2 have none at all. The demand is there but most sellers are small and unproven — the easiest
place for a newcomer to stand out. Prices run $8 to $24.

° The big shelves are already taken. On Amazon, more than half the sellers have over 1,000
reviews. On Etsy, a few large shops hold most of the reviews (one has 7,700). These are trusted,
established sellers — hard to beat head-on, so don't start there.

The one move: Launch a small, well-made line of beef tallow skincare on Walmart, move
fast because the category is heating up, earn reviews quickly to pass the small unproven
sellers already there, and lead with one clear angle — scent-free, grass-fed, or a specific

skin concern — because the shelf is starting to crowd.

How to read this report. A Strong signal tag means we saw clear, consistent evidence across many
listings. An Early read tag means the signal is promising but based on a smaller or thinner look —
worth a closer dive before you bet big on it. We looked at what is publicly listed and reviewed on each
marketplace, plus how many people search for these products. That tells you where the crowds and
the gaps are. It is a fast, directional read to point your next move — not a full business plan.




01 WHAT WE LOOKED AT

The four biggest marketplaces

We read the top listings and prices for beef tallow skincare on the four largest places people shop online:
Amazon, Walmart, eBay, and Etsy. Each one tells a different part of the story — where the demand is
real, which sellers own the shelf, where the openings are, and which marketplace you can't judge clearly
yet. Here is the one-line verdict for each, before the detail:

AMAZON WALMART EBAY

Crowded, strong sellers The one clear opening Small handmade sellers
STRONG SIGNAL STRONG SIGNAL EARLY READ

ETSY

Owned by a few shops

STRONG SIGNAL

WHAT BUYERS PAY - WHERE WE COULD SEE PRICES

Amazon $8-40

$10 $20 $30 $40

Walmart and Amazon are the two marketplaces that publish a clear price on each listing, so this is where the numbers
are solid. Etsy does not show prices on its listings, and eBay does not show product reviews, so we read those
two other ways. Where prices are real, Walmart is tighter and caps lower ($8 to $24), while Amazon runs wider ($8 to
$40) with its trusted, heavily-reviewed sellers mostly sitting toward the top of that range — another sign Walmatrt is the
easier, lower-ticket shelf to start on.



02 WALMART — THE OPENING

Real demand, small unproven sellers — the one clear way in
STRONG SIGNAL

The finding: Walmart is your clearest opening. Shoppers are looking for beef tallow skincare here, but
most of the sellers already on the shelf are small and haven't earned trust yet — which is exactly the gap a
well-run newcomer can fill. Move fast, though: the category is heating up.

The evidence: Of the 18 sellers we found, 12 have 50 or fewer reviews and 2 have none at all — so
most sellers here haven't proven they can deliver a good product. Only a handful are stronger (the
strongest has about 200 reviews). Prices run $8 to $24, which is an easy, affordable place for a shopper to
try a new brand. Put simply: the buyers are showing up, but no wall of strong, trusted sellers has claimed
the shelf yet.

What to do: Make Walmart your first move, and start soon. List a small, well-made set of tallow
products, and focus hard on earning real reviews fast — great photos, fast shipping, and a simple
follow-up asking happy buyers to review. Because most sellers here have very few reviews, even a
couple dozen strong ones can push you near the top of the shelf.

03 AMAZON

Already crowded with strong sellers — don’t lead here  strone szenat

The finding: Amazon is already a crowded shelf owned by big, trusted sellers. There is real demand, but
breaking in head-on means fighting sellers with thousands of reviews — a hard, slow, expensive fight. This
is not a soft door.

The evidence: Of the 16 brands we found, half have over 1,000 reviews (8 of 16). The top sellers have
4,860, 2,659, and 2,432 reviews — a huge trust lead that a newcomer can’t match quickly. And it isn’'t only
a high-price shelf: one seller with 2,100+ reviews sits at just $8.48, so you can’t win on price either. Prices
overall run about $8 to $40. When shoppers see a seller with thousands of happy reviews next to your
brand-new listing, most will pick the proven one.

What to do: Don't start on Amazon. Build your reviews and reputation on Walmart first. Come back
to Amazon later, once you have a proven product and a clear angle the big sellers don’t cover —
then you have a reason for shoppers to choose you.



04 ETSY

Owned by a few big shops — very top-heavy  strone szenaL

The finding: Etsy is dominated by a small number of large, established shops. It looks busy, but the
reviews — and the trust that comes with them — are held by just a few sellers. That makes it a hard place
for a newcomer to get noticed.

The evidence: Across the listings we looked at, the top 10 hold about 83% of all the reviews, and a
single shop has about 7,700 reviews. In other words, a few whales own the shelf and everyone else fights
for scraps. (Etsy does not show prices or seller details on its listings, so we can’t quote Etsy prices here.)

What to do: Use Etsy to learn, not to lead. Look at what the top shops sell, how they describe it,
and which angle they own — then bring a sharper, more focused version of that to Walmart, where
the sellers are weaker. Only invest in Etsy later if you find one clear angle those big shops are
missing.

05 EBAY

Lots of small handmade sellers — but hard to judge  eary remo

The finding: eBay is full of small, independent handmade sellers with real prices. That's a genuine market,
unlike a shelf full of fakes — but eBay doesn’t show product reviews, so you can't tell which sellers are
weak and which are strong. It's a scattered, low-clarity shelf.

The evidence: We counted about 54 different sellers, with the biggest one holding just a couple of listings
— s0 no one owns the shelf. Prices are real and range widely, from about $4 to $47. But because eBay
shows no product reviews, there’s no clear way to judge who's trusted and who isn't — which makes this a
promising but thin read.

What to do: Treat eBay as a maybe-later, not a first move. It's fragmented enough that a newcomer
can appear, but without reviews you're flying blind on the competition. Put your first effort into
Walmart, and only test eBay once you have a proven listing and photos to reuse.



06 HOwW BIG IS IT — AND HOW CROWDED?

A real, fast-rising niche — but the door is closing  srrone szenaL

The finding: The demand is real and growing — about 15,000 US searches a month across the main
phrases — and advertisers are already paying to reach these shoppers. That's the good news. The honest
caution: because the demand is this clear, the bigger shelves (Amazon, Etsy) are already filling with strong
sellers, so your window to enter easily is narrowing.

MONTHLY US SEARCHES, BY PHRASE

tallow balm 6,600

tallow skincare 2,900

whipped tallow balm 1,900

beef tallow balm 1,600

tallow moisturizer 1,600

grass fed tallow balm 720

2k 4k 6k

Together these six phrases pull about 15,000 searches a month in the US — a real and rising niche. It's smaller than
some categories, but the interest is clearly there and climbing, which is exactly why the bigger sellers are moving in.

How crowded is it? Crowded enough to take seriously. Advertisers are paying a couple of dollars per
click to reach these shoppers, which tells you the searches turn into real sales — but it also means the
smart money already sees this niche. On the marketplaces, the crowding is uneven: Amazon and Etsy are
already owned by strong, trusted sellers, while Walmart’s shelf is still mostly small, unproven sellers.
That gap is your opening — but because the whole category is heating up, it won’t stay open forever.

What to do: Enter where the sellers are weakest — Walmart — and do it soon. Lead with strong,
well-photographed listings and one sharp angle (scent-free, grass-fed, or a specific skin concern) so
shoppers have a clear reason to pick you. Don’t spread yourself across all four marketplaces at
once; win one shelf first, then expand.




07 QUICK WINS

Where to start this week STRONG SIGNAL

e Launch on Walmart first — and move fast. It's the one clear opening — 12 of 18 sellers have 50 or
fewer reviews. Real demand, unproven sellers, easy to stand out. The category is heating up, so don't
walit.

» Chase reviews from day one. Because most Walmart sellers have very few reviews, even a couple
dozen strong ones can put you near the top. Great photos, fast shipping, and a polite follow-up ask.

* Pick one clear angle. Scent-free, grass-fed, or a specific skin concern — the shelf is starting to crowd,
so a sharp focus helps shoppers choose you over a generic jar.

« Don’t lead on Amazon or Etsy. Both are owned by big sellers with thousands of reviews. Learn from
them, but build your trust on Walmatrt first.

* Keep eBay as a maybe-later. Lots of small handmade sellers and real prices, but no reviews to judge
them — test it only after you have a proven listing.

08 WHAT THIS IS — AND ISN'T

An honest note before you act

This is a read of what'’s publicly listed and priced on the four biggest marketplaces, plus how many people
actually search for beef tallow skincare and how much advertisers pay to reach those buyers. It's a way to
see where the demand is real, where the sellers are strong or weak, and which shelf is easiest to enter. It's
a strong starting point, not a guarantee — and we’ll be straight with you: this is a smaller and more
contested niche than a wide-open category. There’s a door, but it's closing.

A few things to keep in mind. The search numbers tell you buyers are interested and that interest is rising
— but they are early signs of interest, not proof of booked sales. Each marketplace also shows different
depth: Walmart and Amazon publish real prices and reviews; Etsy does not show prices or seller details,
SO we can'’t quote Etsy prices; and eBay does not show product reviews, so we can'’t judge which sellers
are weak there. One more honest point: a lot of tallow skincare is sold on brands’ own websites, off these
four marketplaces — so the real category is even bigger than what shows up here, and more competition
may live outside our view. What's left for you to confirm is the money side — your costs, suppliers, and
margins — and which angle you'll lead with. The direction is well-supported; the next step is making the
numbers work for you.
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